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October 18, 1994

EX PARTE

Mr. William F. Caton
Acting Secretary
Federal Communications Commission

1919 M Street, N.W. DOCKET g COPY QR[G‘NAL

Washington, D.C. 20554
RE: CC Docket No. 94-1

Today, Mike O’Brien, Bell Atlantic-External Affairs, and I met
with Dan Grosh and Alex Belifante of the Tariff Division of
the Common Carrier Bureau, to discuss the attached, as in
pertains to the aforementioned proceeding.

Please include this letter and the attachments into this
record as appropriate.

Sincerely,

;}zfzﬁé(14/7-,/(lﬁbu4ﬁ4__
Attachments

CC: D. Grosh
A. Belifante
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Interexchange Basket
° Interexchange Services that are competitive should be

removed from price regqulation today

- Interstate InterLATA

- Interstate IntraLATA

- Operator and Directory Assistance for Interstate
InterLATA and IntralATA

- These competitive services represent 95% of the IX
basket

° Rational for Removal from Price Regulation
- Competitors are not subject to earnings monitoring
- Commission has recognized that these services are

the same as offered by AT&T, MCI, Sprint, and other

interexchange carriers
- Marketplace has already established a price ceiling

(API is below the PCI)

° Interstate InterLATA Services (Corridor)
- Nondominant carrier for these services
- Prices are below AT&T
- Customers currently bypass Bell Atlantic for

Corridor and IntralATA services
- Represents 41% of Bell Atlantic’s IX basket

° Interstate IntralATA Services
- All customers have the option of using AT&T, MCI,
Sprint or one of more than 40 other IXC competitors
- Business customers use
- Dedicated Special Access Services
- PBXs programmed to dial automatically an IXC
- Residential customers and small businesses use
- Automatic Dialers
- Speed Calling
- Toll Plans
- Represents 48% of Bell Atlantic’s IX basket

° Bell Atlantic is unique in the amount of IX competition
it faces today

- Bell Atlantic’s IX basket revenues are more than

35% of the total Price Cap LECs IX basket revenues

Other Considerations
° Other Competitive Data
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| " Dialitand save.

the highlighted area on the map.*
Check your phone bill You'll probably be surprised at how much your loczl phone

another choice that can save you 10%. Just dial 10-ATT first before you make a toll call

> Now when Oﬁ'omhomcyou(:ansavelo%onton n “’lﬂ]m

= company is charging for itemized toll calls within the 201 and 908 area. Fommately you have

$¥| from home to places anywhere within the 201 and 908 area. . BN -"_ SR

3 : On toll calls within your area code dial 10-ATT + the number.

Theres no need to sign up and no monthly fee. 10% savings anytme of day
I you have any questions give us a call at 1 800-290-9810, ext. 49020,
A’I&T is bnngmg quahty and savings even closer to home.

ATXTL Your True Voice™
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Huge market opportunities
are driving both our
lelecomn Services and
Satellite Services lines of
I his includes

it S88.4 billion local

bustiess.

exchange market that is
opening to increased

competition and a $1.6
billiost market for fixed
wtellite telecommunica-

1ions services.

TOBE
OPFENED TO
£54.3 2

BUILDING THE

INFORMATION SUPERHIGHWAY

We are witnessing a revolution that will forever
change how we live, work and play - the
creation of an Informiaton Superhighway”
[hat represents the corvergence of the tele-

phone, compuwer and wlevision

The tnformation superhighway iy being called
4 $3.5 rillion global penfrimedis marker

within 10y eare

1t's being called as revolunonary as the
invention of printing i the 15¢h century,
which created the knosvledge base for the

Industrial Age

The intormauacn superhighway is based on
a new cconomic paradigm for the 21st century:
that inforsaction, dong with capiral and labor.
is the new basis for groweh and competitive

tiess w1 ont wlobul mterhinked economy.

Regardless of the exating prediceons for
tomorrow . the potential for our business

18 hased on defined murker opporrunities
today. Pursmply. the bass of o opportunity
s mcreasing contpetition i the local wle
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Domestic

$ 58 millior

Video
§ 782 million

& Data
$ 542 million

Voice & Data

International
- Video
$ 218 million

Integration services growth and increasing

globalizadon of communications.

The local telephone exchange market in the
U.S. represents an $88.4 billion opportunity,
abour one-and-a-half times the size of the
long-distance market according to 1992
Federal Communications Commission figures
{see chart). This monopoly market of the
Regional Bell Operating Companies and GTE
is now being opened to competidon by regula-

tors and marker demand.

In particular, CAP industry revenues are
expected to grow from approximately $200
million in 1993 to more than $1.5 billion in

1997, according to industry projections.

Systems integration services provided by
CADPs grew 52% in 1993 over the previous
vear to approximately $100 million, wich
20% annual growth projected over the next

several years, according to industry reports.

And the ULS. market for fixed satellite
telecommunications services is approximately
$1.6 billion, including $782 million for domes-
tic video services, $58 million for domestc
voice and dara services, $218 for internarional
video services, and $542 million for interna-
tional voice and data services (1993 figures, see
chart). Mabile sarellite relecommunications
services represent another $245 million market

opportunity (1993 ﬁg\ll’t'ﬁ).

Over the next 10 years, some industry observers
predict that emerging compettion from
companies such as IntelCom will capture up to
35% of the local exchange market, repeating
the historical examnple of the long-distance

market once dominaced by AT8T.

IntelCom Group is actively exploiting
these —and other - market opportunites
through its Telecom Services and Satellite

Services hines of business.



